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Abstract. One of the main pillars of the world economy is business 

tourism, which includes travel for work-related reasons. Travel for business 

stimulates industries, encourages collaboration, and spurs innovation—a fact that 

may appear paradoxical to the tourism industry. This piece explores the realm of 

business tourism, highlighting its importance and the range of activities that come 

within its purview. Business tourism is a major force behind the world's economies 

in the connected world of today, and it goes beyond simply being a subset of travel. 

The importance of business travel in promoting international trade, encouraging 

innovation, and creating economic growth is greater than ever as firms broaden 

their global reach. This article examines the ways in which business tourism 

stimulates economies through international linkages, emphasizing both the sector's 

changing environment and major effect regions. 

Key words: business tourism, MICE tourism, economic impact, financial 

contributions, job creation, infrastructure investments. 

INTRODUCTION. 

The movement of people for commercial purposes has become a 

cornerstone of economic progress and international collaboration in an era 

characterized by rapid globalization and technological improvement. The vibrant 

industry of business tourism, sometimes referred to as MICE (Meetings, Incentives, 

Conferences, and Exhibitions), not only promotes international relationships but 

also stimulates economic growth. Professionals travel for this type of tourism to 

attend corporate events, trade exhibitions, conferences, and meetings; it is a vital 

source of global economic activity. The importance of business tourism goes much 

beyond the financial gains that host destinations immediately experience. Business 
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travelers contribute much-needed funds to local economies by spending money on 

accommodation, food, transportation, and other services. According to the World 

Travel & Tourism Council (WTTC), business travel expenditures constitute a 

substantial proportion of global travel expenditures, highlighting its pivotal 

function in promoting economic growth. This industry helps local companies, 

generates jobs, and promotes the construction of facilities like hotels, convention 

centers, and airports that are useful to both locals and visitors. 

Aside from the economic increase, business travel promotes innovation 

and information sharing. It creates a fertile platform for the exchange of ideas, best 

practices, and technological breakthroughs by bringing together professionals from 

various industries and geographical areas. Conferences and trade exhibits become 

into spaces where ground-breaking inventions are presented, partnerships are 

formed, and the next generation of company executives are motivated. This idea 

exchange can result in important breakthroughs in a variety of disciplines, 

advancing development and boosting competitiveness internationally. 

Additionally, business tourism promotes international investment and 

trade by giving businesses a platform on which to present their goods and services 

to a global audience. Trade shows and exhibits serve as a platform for connecting 

investors, clients, and enterprises; they also provide doors to new markets and 

international relationships. Successful international trade and investment depend on 

the development of connections and trust, both of which are facilitated by these 

encounters. 

The business tourism industry's adaptation and resilience have gained 

prominence as the world struggles to deal with the COVID-19 pandemic. Although 

in-person meetings are now occasionally replaced by virtual ones, the intrinsic 

worth of interpersonal relationships in business cannot be replaced. The 

significance of business travel in promoting economic growth and worldwide 

linkages is anticipated to regain momentum as countries recover and adjust to new 
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standards, providing a route towards a more prosperous and interconnected world. 

Meetings, incentives, conferences, and exhibits (MICE) are all part of business 

tourism, which has a significant economic impact. The Global Business Travel 

Association (GBTA) reports that, despite a dip during the COVID-19 pandemic, 

business travel spending surpassed $1.4 trillion globally in 2018. Nevertheless, the 

industry is rapidly rebounding
1
. 

LITERATURE REVIEW 

According to John Swarbrooke and Susan Horner's "Business Travel and 

Tourism" (Chapter 7), business tourism plays a major role in promoting economic 

development. This chapter offers a thorough examination of the different ways that 

business tourism affects economies. It covers the creation of jobs, infrastructure 

development, direct and indirect cash rewards, and broader economic 

consequences. 

The economic effects of business travel are thoroughly examined in this 

work. The writers stress how crucial business travel is to promoting economic 

progress by stressing the direct and indirect financial advantages, the significance 

of job creation, the need of infrastructure development, and the long-term economic 

consequences. To guarantee that the advantages of business tourism are optimized 

for the host destinations, they also stress the necessity of thorough preparation and 

environmentally friendly procedures. In order to fully realize the economic 

potential of business tourism, legislators, corporate executives, and tourism 

industry professionals can all benefit from this well-rounded viewpoint. 

The economic effects of business tourism are thoroughly examined in 

"Event Management: For Tourism, Cultural, Business, and Sporting Events" by 

Lynn Van Der Wagen and Brenda R. Carlos. The writers emphasize the long-term 

economic effects, infrastructure development, employment creation, and direct and 

                                                           
1
 https://www.gbta.org/global-business-travel-industry-forecast-is-for-accelerated-rebound-spending-to-reach-1-8-

trillion-by-2027/ 
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indirect financial advantages of holding corporate events. In order to maximize 

these advantages, they also stress the significance of sustainability and strategic 

planning. Business tourism is essential to the economic well-being and 

development of host destinations because it stimulates economic growth, generates 

employment, and advances infrastructure. 

George G. Fenich's book "Meetings, Expositions, Events, and 

Conventions: An Introduction to the Industry" offers a thorough analysis of the 

financial effects of business travel. Fenich emphasizes the long-term economic 

effects, job creation, infrastructure development, and direct and indirect financial 

benefits of holding corporate events. In order to maximize these advantages, he 

also stresses the significance of sustainability and strategic planning. Business 

tourism is essential to the economic well-being and development of host 

destinations because it stimulates economic growth, generates employment, and 

advances infrastructure. Policymakers, corporate executives, and tourism 

professionals aiming to maximize business tourism's economic potential while 

guaranteeing sustainable and ethical practices will find great value in Fenich's 

ideas. 

RESEARCH METHOD 

To demonstrate the essence of business tourism and corporate tourism 

there has been used: deduction and induction, analysis and synthesis, comparison, 

systematization and interpretation of results. 

RESULTS AND DISCUSSIONS 

Meetings, Incentives, Conferences, and Exhibitions (MICE) is a subset of 

business tourism and a primary force behind worldwide economic development. 

Examining both direct and indirect financial contributions, the creation of jobs, 

infrastructure investments, and overall economic benefits are all necessary to 

quantify its economic impact. A thorough analysis of the financial effects of 

business travel is provided below. 
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Direct Economic Contributions 

Table 1 

Global Business Travel Spending (2019) 

Region Business Travel Spending (USD 

Billion) 

North America 424 

Europe 392 

Asia-Pacific 520 

Middle East 24 

Latin America 32 

Africa 18 

Total 1,410 

Source: World Travel & Tourism Council (WTTC), 2020 

Global Spending: The expected amount spent on business travel in 2019 

was $1.41 trillion. With $520 billion, the Asia-Pacific area was in the lead, 

followed by North America ($424) and Europe ($392) billions. 

Table 2 

Job Creation from Business Tourism (2019) 

Region Jobs Supported (Million) 

North America 13.0 

Europe 10.0 

Asia-Pacific 25.0 

Middle East 2.5 

Latin America 3.5 

Africa 1.0 

Total 55.0 

Source: World Travel & Tourism Council (WTTC), 2020 
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Employment: About 55 million jobs were supported by business travel 

globally in 2019, emphasizing the sector's contribution to the creation of significant 

job prospects in a number of locations. 

Infrastructure Development 

Table 3 

Economic Impact of Business Tourism on Infrastructure Development 

Project Location Investment 

(USD Billion) 

Impact 

Dubai World 

Trade Centre 

Expansion 

Dubai, UAE  40 Enhanced capacity for 

international events 

Hong Kong 

Convention 

and Exhibition 

Centre 

(HKCEC) 

Hong Kong 1.6 Hosts 1,200 events 

annually, $5B annual 

impact 

ICC Sydney Sydney, 

Australia 

1.1 Attracts 1.4 million 

visitors annually 

ExCeL 

London 

Expansion 

London, UK  0.5 Increased event 

capacity and visitor 

numbers 

Sources: Dubai World Trade Centre - DWTC, 2020; HKCEC - Hong 

Kong Trade Development Council, 2020; ICC Sydney - ICC Sydney Economic 

Impact Report, 2020; ExCeL London - ExCeL London Annual Report, 2020 

Infrastructure Investment: To support business tourism, significant 

infrastructure improvements are required. To improve event capacity, the Dubai 

World Trade Center expansion, for instance, required an investment of $40 billion, 

demonstrating the large financial commitment needed to support business travel. 
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Economic Impact of Major Business Events 

Table 4 

Economic Impact of Major Business Events (Selected Examples) 

Event Location Annual Economic 

Impact (USD Million) 

Attendees 

(Thousand) 

CES (Consumer 

Electronics 

Show) 

Las Vegas, 

USA 

291 170 

Mobile World 

Congress 

Barcelona, 

Spain 

473 100 

IMEX Frankfurt  Frankfurt, 

Germany 

214 20 

SXSW (South 

by Southwest) 

Austin, USA 350 417 

Sources: CES - Las Vegas Convention and Visitors Authority, 2020; 

Mobile World Congress - GSMA, 2020; IMEX - IMEX Group, 2020; SXSW - 

SXSW Economic Impact Report, 2020 

Major Events: Major business events like SXSW, IMEX Frankfurt, CES, 

and Mobile World Congress have a significant economic influence on the locations 

where they are held. For example, the yearly economic impact of CES to Las 

Vegas is $291 million, whereas that of Mobile World Congress to Barcelona is 

$473 million. 

Long-term Economic Implications 

Table 5 

Long-term Economic Benefits of Hosting Business Events 

City Example Event Annual Impact 

(USD Million) 

Long-term Benefits 
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Barcelona Mobile World 

Congress  

473 Increased global 

visibility, future business 

investments 

Las Vegas CES  291 Sustainable job creation, 

development of related 

industries  

Sydney ICC Sydney 

Events  

N/A Infrastructure 

improvements, attraction 

of international events 

London ExCeL London 

Events             

N/A Enhanced city profile, 

growth in tourism and 

hospitality sectors   

Sources: Various sources from Tables 3 and 4. 

Sustained Economic Growth: Major corporate event hosting success can 

result in long-term financial gains including enhanced awareness internationally 

and future investments. For instance, Barcelona's status as a corporate center has 

increased due to its hosting of the Mobile World Congress, which has drawn more 

foreign investments and events. 

The above-discussed tables and figures highlight business tourism's 

substantial worldwide economic impact. Business tourism is a major contributor to 

economic growth, supporting 55 million employment, providing direct expenditure 

equivalent to over $1.4 trillion, and making significant investments in 

infrastructure. Annually, major commercial events inject hundreds of millions of 

dollars into local economies, underscoring the significance of well-timed 

investments in this field. The long-term advantages, such as the development of 

infrastructure and the creation of jobs, highlight the critical role that business travel 

plays in fostering international trade. 

CONCLUSION 
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Business tourism is a dynamic and multifaceted sector that significantly 

contributes to global economic growth. By facilitating international trade, driving 

infrastructure development, and creating employment opportunities, business 

tourism powers economies through global connections. As the sector continues to 

evolve, embracing technological advancements and sustainable practices will be 

key to its future success. Business tourism not only brings the world closer together 

but also ensures that the benefits of globalization are widely shared, fostering 

prosperity and innovation across borders. 

The economic impact of business tourism is profound, spanning direct 

financial contributions, job creation, infrastructure development, and long-term 

economic benefits. With global business travel spending reaching over $1.33 

trillion and supporting millions of jobs, it is evident that business tourism plays a 

critical role in global economic growth. Investments in infrastructure and 

sustainable practices further enhance these benefits, ensuring that the economic 

impact of business tourism remains significant and enduring. These numbers 

underscore the importance of strategic planning and investment in the business 

tourism sector to maximize its economic potential. 
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