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Modern fashion trend dresses are available for consumers at different price 

levels. Eco-fashion, that is, ecological fashion, focuses on the ecological 

environment during the development and use of clothing, accessories and other 

fashion products. The continuation of eco-fashion means the growth of fashion with 

its impact on the ecological, social and economic environment. 

The following important ways can be considered to ensure that the development 

of eco-fashion has a positive impact on the social and economic environment. 

Selection of materials: eco-fashion requires the use of short-lived materials, the 

use of materials that are transformed into products used in other designs during its 

recycling period. This includes natural materials, cotton, linen, hemp and other 

ecological materials instead of plastic and other harmful materials. 

Processing processes: eco-fashion, includes learning and processing processes, 

and does not use industrial waste and volatile substances. This requires efficient use 

of energy and water, over-processing, and commitment to managing the propagation 

processes. 

Temporary fashion: eco-fashion requires the pursuit of fashion that repeats itself 

over time. This requires immediate and successful production of the latest fashion 

trends for consumers. 

Contributing to a participatory and social environment: Eco-fashion includes a 

social and participatory environment. The designs used in the new dress allow for 
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the development of international cooperation and mutual respect in a social 

environment. 

Recycling and recyclable products: eco-fashion requires the organization of 

product recycling processes and the strengthening of technologies used in the 

recycling of manufactured products. This allows for the creation of recyclable 

clothing that does not harm the environment, or reduces harm. 

There are many brands and designers who follow this type of eco-fashion 

principles. Some examples of them are called "Eco Fashion" (Ecological Fashion) or 

"Sustainable Fashion" (Simple Fashion). 

Optimization of Distribution Processes: Eco-fashion requires studying and 

optimizing every process of fashion according to integrity and ecology. This includes 

good management of material selection, handling and transportation processes. 

Technological innovation: eco-fashion includes its connection to technological 

innovation. The production of new, ecological and short-lived materials requires the 

support of new technologies to effectively manage distribution processes and make 

the various processes of fashion simple, transparent and ecological. 

Consumer Impact: Eco-fashion provides awareness to consumers about the 

ecological structure of fashion, its production and use. It is important to strengthen 

communication and education processes to develop relationships between clients, 

vendors and designers. 

Social cooperation and mutual support: eco-fashion promotes the growth of 

social cooperation and mutual support among emerging brands, designers and 

entrepreneurs. It includes the theme of events in the field of fashion, building 

relationships with users, communication between creators of ecological design and 

exhibitions. 

Keeping customers informed: It is important to inform customers about news 

and new products in the eco-fashion industry. It is also important to warn customers 

about the social and environmental impact of fashion, to explain that the harmful 

effects of fashion are reduced. 

Additional events and activities: It is important to organize additional events, 

exhibitions and fashion shows to present innovations in the field of eco-fashion. 

These events serve to improve the social environment of new ideas, technologies and 

designs in the field of fashion. 

Expanding the scope of fashion: eco-fashion requires expanding the basic scope 

of fashion. This means adapting to the latest fashion trends and incorporating new 
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models and designs. It creates an opportunity to expand the scope of fashion, connect 

it with other areas and integrate new considerations. 

Multi-directional collaboration between designers and brands: It is important to 

establish multi-directional collaborations between designers and brands in the eco-

fashion industry. Co-production, development in all its aspects according to the 

principles of ecological and social loyalty, use of innovative technologies and 

teaching each other, create opportunities for cooperation between the creators of the 

industry. 

Teaching the economic benefits of eco-design and fashion: It is important to 

establish guidelines to explain the ecological structure and production of fashion, the 

economic benefits and ecological level of fashion. These guidelines will help fashion 

industry employees, designers, marketers and other industry participants to become 

interested in eco-fashion and develop a rich mindset in this field. 

Giving additional exposure to casual fashion models: It is important to give 

additional exposure to casual fashion models in the environmental field in order to 

inform society about the social and environmental applications of fashion. The 

models are required to explain the registered types of eco-friendly fashion, as well 

as to teach and support what parts of the industry they are made of and the social and 

environmental impact of what is produced. 

Optimizing the delivery of finished products: eco-fashion strives to make 

fashion's transportation processes ecological and economical as well. It is important 

to choose the most effective product delivery systems, provide and develop 

convenient delivery systems for selling simple fashion products. 

Elevating collections to a level of relevance: To increase the environmental and 

social impact of clothing, each new collection in simple fashion seeks to raise the 

level of relevance. Such collections play an important role in informing the 

ecological structure and how fashion affects the social environment, changing the 

social environment, showcasing the latest trends and increasing interest in simple 

fashion. 

Helping free and social projects: Eco-fashion operators, companies and sellers 

can help free and social projects. Through these events, it is important to carry out 

projects for casual fashion and eco-fashion, exchange ideas and create laboratories 

for new approaches in casual fashion. 

These step-by-step follow-up activities will help to increase the development of 

fashion in the direction of eco-fashion and ecological fashion. Eco-fashion is taking 

new approaches to transform content that includes fashion's impact on the social and 
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environmental environment. This can help create a more effective collaboration 

between industry creators, vendors, and customers in building mutual trust and 

loyalty. 

Eco-fashion requires new information about the social and environmental 

impact of fashion, cross-referencing and organizing events, and creating an 

environment where everyone in the industry is firmly driven. This opens up 

opportunities for all actors in the industry to act responsibly and environmentally. 

Such work in the field of eco-fashion is a continuous process, making production 

processes simple and ecological, choosing and presenting the materials used in eco-

fashion correctly, changing the international participation of fashion and moderate 

creative approaches. includes rice. It has been proven in practice to achieve good 

results in increasing loyalty, ecological and social commitment for all participants in 

the industry. 
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